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For several years now, the quest for well-being has been a major concern for our
societies and the individuals who make them up. The race to perfection, both professional
and private, ageing populations and their medical consequences, sedentary lifestyles and
urbanization are all phenomena that have led to the emergence of new issues in today's
society that impact our well-being. Well beyond a simple fad, this incarnates a major societal
shift responding to structural demographic changes.

THE ILLS OF THE 21ST CENTURY … URBANIZATION,
SEDENTARINESS AND AGEING
Far from traditional rural models of previous centuries, our living spaces lack greenery,
an inevitable consequence of urbanization, which has multiplied various pathologies such as
allergies (linked to pollution, chemicals, etc.) which now affect almost 2 out of 5 people in the
world, sometimes leading to pulmonary complications.1
A sedentary lifestyle is at the root of the explosion in obesity worldwide, now
estimated at 13% of the global population according to the WHO. 40% of today's population
is also overweight,
leading
to
a
growing number of
deaths, particularly
from
diabetes
(+70% over the last
20 years).2
Similarly, ageing
populations,
overexposure to
screens, noise
pollution in large
cities, and over-sweetened diets contribute, among other things, to the increase in
disorders of the five senses, such as hearing problems affecting 1.5 billion people today, eye
disorders affecting 2.2 billion people, and dental complications affecting more than 3.5
billion people in the world.3
Global life expectancy is now estimated at 73 years, 5 years more than in 2000,
allowing us to enjoy life longer. But in what condition? According to the WHO, our "healthy"
life expectancy is still only estimated at 63 years. The offset to the years gained is the
explosion of non-infectious diseases such as cancer, Alzheimer’s and heart problems, as well
as the decrease of cognitive and physical capacities, problems that increase with age. Did you
1
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know that heart disease now accounts for almost 50% of all deaths worldwide, followed by
cancer, which kills 1 in 6 people 1? Of the 10 most common causes of death in the world, all
are related to health problems and the WHO explains that some deaths can be avoided
through better prevention.
Indeed, it is not all doom and gloom. Although budgets for prevention are still much
lower than those for treatment, they are growing rapidly and their effectiveness has been
widely applauded. It is
Leading causes of death globally
estimated that 10% of strokes
2000
2019
could be avoided with more
prevention. It is even estimated
Stroke
that this figure can be reduced
Lower respiratory infections
by up to 20% for some cancers
Trachea, bronchus, lung…
and by up to 2/3rds for dental
Diarrhoeal diseases
disorders2.
Kidney diseases

A healthier diet, more
regular screening and a better
Source : WHO Global Health
Number of deaths (in millions)
Estimates
lifestyle are all effective
Non communicable
Communicable
preventive factors against the
onset and aggravation of these diseases. Thus, not only is prevention a very important societal
issue, but it also makes it possible to reduce the total health costs for governments, which
have significantly increased over the last few decades. In France, for example, 11% of GDP is
spent on social security, i.e. around 210 billion euros, compared with only 2% on prevention.3
Last but not least, among the great challenges of our societies, individual stress level has
augmented in the 21st century. For some researchers, stress has been singled out as "THE"
disease of the century. The race to productivity, frantic lifestyles, lack of sleep, pollution and
ambient noise are all responsible for this phenomenon. According to the WHO, stress-related
illness now ranks first in Europe in terms of work incapacity and costs 3,500 euros per year
per employee, i.e. 7% of the wage bill in France. Moreover, priorities are changing for 86% of
millennials4, Well-being at work is the number one selection criterion for a company, even
exceeding the level of remuneration. The implementation of workplace wellness programs
has therefore become a major concern for companies, both to reduce health costs per
employee and to maintain a good image, attract new talent and retain employees. Studies
show that the adoption of such programs has led to a 25% reduction in health costs and sick
leave within companies.5
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OUR LIFESTYLES ARE CHANGING: DIET, EXERCISE AND
ENVIROMENT
In view of this, the move towards a healthier lifestyle is not only desired by individuals,
but also encouraged by governments and companies. In recent years, people's behavior has
changed towards healthier consumption. About 35% of consumers in the UK, US, and
Germany drink plant based
Vegetable proteins vs animal
milk at least occasionally and
proteins:
half of them have started
evolution of consumption on average
within the last year1. It is
per year2
estimated
that
the
consumption of plant proteins
-3%
is growing by an average of 8%
8%
per year while that of animal
-5%
0%
5%
10%
proteins is declining by 3% per
Animal proteins
Vegetable proteins
year.2
Similarly, the number of people practicing regular physical activity is increasing every
year, and sports clubs are flourishing at a rate of around 5% per year, driven in particular by
"low-cost" clubs allowing a broader audience to practice sport (such as Basic Fit and its 905
clubs in Europe in 2020, 90 of which opened in France that year3). While the penetration of
fitness clubs is still low in France, at around 9%, it is already 19% in the United States, but only
3% in China, which illustrates the strong growth potential. The various lockdowns around the
world also accelerated two major trends, the first is the emergence of digital fitness
platforms, that grew 15% in 2020 in France. Yoga has also become very popular and is now
practiced by nearly 3 million French people, motivated by its accessibility (little equipment,
inexpensive, practice at home, etc.) as well as for its benefits on mental well-being such as a
strong reduction in stress hormones (cortisol)4. While a healthier diet and more regular sport
are known and widely practiced healthy habits, the trend around gardening, for example, is
less well known, although it is just as marked and beneficial for our well-being. Indeed, the
risk of suffering from depression is almost doubled for inhabitants of large cities lacking green
spaces, but the increase in the number of shared gardens and vegetable plots, or even "green
zones" are all beneficial alternatives to combat this effect. In addition to the ecological
aspects, the benefits of gardening are many; consumption of local and healthy products,
reconnection with nature to reduce stress, physical activity etc. Did you know that the
presence of a green space is the second most important purchase criterion after price for the
1
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property market in large cities? The success of shared and private gardens is multigenerational but particularly present among the younger generations with more than 72% of
the under 35s growing their own fruit and vegetables.1 The global garden equipment market
is estimated to be worth over $80 billion in 2020 and is expected to reach over $100 billion
by 20252. Finally, although a large proportion of households already owned a pet before the
Covid-19 pandemic, the enthusiasm for these new "family members" has increased. In France,
the SPA recorded a rate of adoption in two days on certain weekends equivalent to that of
one month before the pandemic. Much more than a pet, most adopters consider an animal
as "a member of the family". It is therefore obvious that it has played a significant role in the
mental well-being of isolated individuals, thus combating a growing phenomenon in our
modern societies, namely isolation. The US market for pet-related products is now $99 billion
and is expected to reach $275 billion by 2030.3 Thus, a number of behavioral changes that
were already present before the current pandemic have been accelerated and highlighted for
their positive benefits on the moral and physical well-being of individuals around the world.
These trends go well beyond a simple fashion phenomenon and respond to strong and
persistent societal issues.

“MENS SANA IN CORPORE SANO”: A HEALTHY MIND IN
A HEALTHY BODY
To capitalize on the changing trends, we have just described and make the most of
these new investment opportunities, well-being can be built around 2 key notions: the body
and mind.
In this idea of "a healthy mind in a healthy body", it seems obvious that well-being is both
physical and mental.
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THE BODY
« Prevention is better than
« The 'Body' segment
cure », we all know this popular saying
includes nearly 180 companies
and believe that it is more relevant than
with an estimated average annual
ever. Indeed, "prevention" is key today in
growth rate of over 10%. »
order to limit the various health
Sources : Thematics AM
problems that may arise throughout our
lives. Let's also take the example of
obesity, whose complications lead to the
death of almost 3 million people every year, whether through the development of type II
diabetes (44% of cases attributable to overweight), heart disease (23% attributable) or certain
cancers.1 Obesity is, in 90% of cases, the result of an unbalanced diet that involves taking in
too many calories in comparison to those spent during the day. The "Food of Tomorrow" in
which we include companies such as the world leader in oat based milk, but also
manufacturers and sellers of natural and healthy products. These companies are directly
involved in improving people's diets and thus helping to prevent obesity and all the ills that
go with it. It is also a very attractive segment in terms of investment, since although natural
products currently represent only 10% of the volume of the American market, they account
for almost 1/3rd of the category's growth.2 Ingredient companies are also working daily to
find natural alternatives to the chemicals usually used in consumer products and sometimes
to enhance the nutritional content of these products.
While diet is central to our well-being, exercise is also an important part of the
equation. Did you know that 30 minutes of physical activity a day, 5 days a week is enough to
1
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reduce the risk of getting sick and dying from an infectious disease by 37%?1 Sport is therefore
an important societal issue and can be found everywhere. In China, for example, the number
of people practicing physical activity on a regular basis has more than doubled in the last 5
years. This new attraction is encouraged by the democratization of certain Western sports,
but also by the Chinese government, which intends to fight overweight, which now affects
more than 50% of the population, and to become a leading nation in this field 2. Within this
segment, we will therefore logically find the very broad category of "sports equipment" which
includes the major sportswear brands but also the sports equipment manufacturers as well
as the "disruptors" with the more recent development of connected sports. For example, the
connected bike has revolutionized home sport by providing millions of people with access to
online courses, so there is great potential for growth in the coming years.
Some forms of medical assistance can also improve our daily lives and well-being. For
this reason, we have grouped "dental, hearing and optical care" under one heading,
‘Supports’. As we saw earlier, a large proportion of the world's population suffers from one
of these conditions. For example, in the case of hearing impairment, only 17% of people who
would need a hearing aid are equipped to correct this disorder3. However, industry players
are helping to increase this penetration rate by manufacturing and distributing hearing aids
that are increasingly discreet, more comfortable to wear, more accessible and more
connected.
Finally, did you know that regular screening can reduce mortality from breast cancer,
the most common cancer in the world, by 15 to 20%?4 It is therefore crucial to regularly
monitor and examine our various health parameters in order to detect any problem as early
as possible and thus improve the chances of recovery. Within this segment, we find many
companies that innovate for better detection and monitoring of diseases that are
unfortunately all too common, such as breast cancer, colorectal cancer or diabetes. While
these serious health concerns require cutting-edge technology through extremely
sophisticated devices, it is also possible to monitor a very large amount of data on one's health
just through everyday objects such as a connected watch or even one's own mattress. In this
segment, we can therefore find companies specializing in connected watches giving access to
an impressive amount of data on one's sports performance, heart rate but also more
qualitative information such as one's stress level or the quality of one's physical recovery.
Another example of a company is a manufacturer of connected mattresses. Thanks to
advanced technology, these mattresses allow us to modify different parameters of hardness,
inclination and even temperature to optimize our nights and also provide us with a large
amount of data on our sleep thanks to sensors directly integrated into the mattress. Thanks
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to all this data and technology, we can monitor our health and try to optimize our well-being
and detect any abnormalities as early as possible

THE MIND
At the same time, it is also very important to be proactive around our mental wellbeing and there are many ways to improve it.
Firstly,
we
have
« This 'Mind' segment currently
different ways, accessible in
our daily lives, to reduce our
includes nearly 70 companies with an
mental stress. This can be
estimated average annual growth rate of
through the practice of yoga,
over 15%»
but also through listening to or
playing music for example.
Sources : Thematics AM
Indeed, neuroscientists agree
that listening to music activates a specific area of the brain called the "reward circuit" and
thus causes us to produce dopamine, oxytocin, serotonin and endorphins which are capable
of soothing our pain and giving us a real feeling of pleasure and well-being. Music therapy is
also used to help patients suffering from depression or even Alzheimer's disease, for example .
Intellectual enrichment by deepening our knowledge or simply stimulating our
cognitive abilities are also ways of preventing certain mental illnesses and contributing to our
well-being. E-learning has many advantages, since 95% of students who have used this new
form of learning found it more fun than physical classes and said that they retained the
information more easily.1
It is easy to see how learning through online courses or meeting new people through
apps can improve our mental health. The presence of a pet is also beneficial, as it helps to
combat loneliness and isolation. This is why the number of adoptions increased by 500% in
some major US cities during the Covid crisis.2 It has also been scientifically proven that having
a pet and caring for it can help release endorphins and thus help calm the mind. All these
benefits logically favour a humanisation of pets, often considered as a member of the family,
and thus the emergence of companies that surf on this trend and sell fresh food for dogs and
cats. These top-of-the-range products allow consumers to please their pets and give them the
best for their health.
Finally, with increasing urbanization, the need to reconnect with nature is increasingly
felt in our society. Living in a space where greenery is absent increases the risk of developing
1
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psychological problems such as depression by up to 55%1. Therefore, it seems crucial today
to take advantage of outdoor activities such as hiking or even gardening to take care of our
mental well-being by disconnecting from our busy and digitalized societies.

FOCUS ON THE IMPORTANCE OF SOCIAL LIFE
« Man is a social animal » said Aristote. During the pandemic, we have all been cut off
from most of our social relationships and we have seen the extremely negative impact this
has had on our mental health. In France, according to a survey carried out by the Ministry of
Health in March 2021, 31% of people surveyed were anxious or depressed, leading to an
increase in suicidal thoughts. This shows how important a fulfilling social life is for our wellbeing. And in the age of technology, we have new and increasingly sophisticated ways to meet
people, whether they are lovers, friends or even professionals. 30% of American adults say
they have used a dating app or website, compared to just 11% in 2013.2 It is therefore now a
much more common way of making new acquaintances and this phenomenon is even more
widespread among young people: 48% of 18-29 year old have already registered on this type
of platform. But the 30-49 year olds are also increasingly present; with 45% of marriages
ending in divorce in France, it is not surprising to find 38% of this population on dating apps
and sites.3 These platforms are also actively fighting against a societal phenomenon that is
unfortunately all too common: online harassment. For example, on one widely known
application, only women can make the first move and decide to talk to a man. Another
extremely popular application uses artificial intelligence to detect vulgar or inappropriate
language in advance.
These few negative points should not, however, make us forget the many advantages
of these applications and sites. Although it is often thought that online dating is mostly
ephemeral, a growing number of serious relationships start on one of these platforms: 12%
of Americans registered on a dating site have been married4 or have been in a serious
relationship with someone they met through it. In an increasingly connected and hurried
world, our social life is also becoming digitalized through the development of dating apps and
sites that make it easier to meet people and have a fulfilling social life. This market is expected
to reach over $3.5 billion by 2025.5
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SUMMARY
In the pre-COVID era, the world had already begun to see health-conscious people
actively seeking to make healthier choices. As the world emerges from this global pandemic,
individual consumers are increasingly seeking to be and remain healthy in body and mind they want to prevent disease and stay healthy into old age, rather than focusing on curing
and treating disorders - we expect these trends to accelerate dramatically after the health
crisis we have all experienced. At the same time, increasing life expectancy, changing
consumer habits and the democratization of technology are enabling individuals to be more
health conscious by proactively seeking to make healthier choices about exercise, diet, selfcare, leisure time and mental wellbeing. The stakes are high and affect us all, individually, and
collectively.

Written in September 2021.
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